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Why LEGQ? This paper
LEGO 1s not only a kids’ toy!

Return
2.230% over
2007-2015

- Popular among adult collectors;
' - Used by artists (e.g. Nathan Sawaya):
i, - Used by businessmen (thematic

museums, cafes, LEGOlands); o The LEGO returns are not exposed to market, value, momentum and
- Serves as an alternative investment: volatility risk factors.

e We study LEGO as an alternative imvestment.
e Sample period 1987-2015.

e The average return 1s 11% (8% 1n real terms) => LEGO outperforms
large stocks, bonds, gold and other “hobby mvestments’.

e A huge secondary market (e.g. EBay) with tens of thousands e An almost unit exposure to the FFF SMB factor.

of sets traded every day (Maciorovsky, 2015) e A positive alpha of 4-5%, the Sharpe ratio ot 0.4, positive skewness.
in Oy * zfxvelrage return Tlas 127 pa m 2030 2055 and Z‘Btg;ns 01)1 e Small and huge sets are more profitable than medium-sized sets.
Y L Y articular sets reach outrageous numoers (up to a
P 2 P > P e Scasonal, architectural and movie-based themes deliver higher returns.

(Telegraph, 2015)
S U — e An asset with diminishing over time supply. e Returns are higher 1in recent years (deeper secondary market and more
Data LEGO trading platforms).
2,322 LEGO sets in 44 themes released in 1981-2015. Exposure of LEGO returns to risk factors
Secondary market prices for sealed sets in 2015. Dvnamics of LEGO price indices
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C lusi e Returns on LEGO are higher than returns on most other alternative
Lonciusion investments.

e Anovel analysis of financial returns i the LEGO market. e Moreover, discounted purchases of LEGO sets on the primary market

e LEGO 1s a reasonable alternative mvestment with average returns make LEGO investments even more profitable.

comparable to stock returns, low market and crash risks and a positive e Different LEGO sets are not equally attractive (small and very large

alpha. sets yield higher returns, some themes are more attractive than others).



